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When considering Geneva’s economy, it 
might be easier to find a sector that is not 
represented. From medtech and biotech to 
finance, new materials, consumer products, 
luxury goods, information and communica-
tion technology, flavours and fragrances, 
micro-engineering,banking and finance, tra-
ding and shipping, Geneva not only has a 
diverse range of sectors, it also hosts some 
of the world’s leaders in these fields. 

For all their diversity, these companies do 
have at least one thing in common – their 
determination to succeed by remaining 
innovative. And, as we will see from the 
comments of the people interviewed for 
this issue of Why Geneva, having a base 
in Geneva is in itself a stimulus to the inno-
vation process.

Geneva’s international atmosphere cer-
tainly provides daily stimulation, as does 
the possibility for high-level contacts on 
a casual basis. “Geneva is a big city in a 
small package,” says Jeffrey Weedman, 
Procter & Gamble’s Vice-President for 
External Business Development. “The 
welcoming nature of government and the 
people to having multinationals in their front 
and backyards bodes well for the ability to 
do business here.”  

It is perhaps this welcome, this willingness 
to help multinationals find whatever their 
business needs, that distinguishes Geneva 
from larger business centers in Europe. 

One brand-new example is ALP ICT, a Geneva-
based plateform that supports the develop-
ment of the information and communication 
technology cluster across seven cantons. 
“One of our main goals is to provide the best 
environment for multinationals by creating 
synergies with local players, including start-
ups and research institutes,” says ALP ICT 
Director Didier Mesnier.

We tend to think of innovation in its corporate 
context, but innovation is also an essential 
feature of a business base. Throughout its 
long history, Geneva has been forced to in-
novate to meet new challenges. Indeed, as 
we commemorate the 500th anniversary of 
Jean Calvin’s birth this year, Genevans mi-
ght note that it was some of the Great Re-
former’s own “disruptive innovations” that 
set the stage for our current prosperity. 

By forbidding the wearing of jewelry, Calvin 
forced Geneva jewellers to turn their skills 
to making fine watches. Today, such Geneva 
watchmakers as Piaget, Rolex, Patek Philippe 
and Vacheron Constantin enjoy the legacy 
of that 16th Century crisis. 

By establishing Geneva as a religious 
haven, Calvin attracted Protestant ban-
kers fleeing other countries, inadvertently, 
leading to the development of Geneva’s 
banking sector. Today, Geneva is one of 
the most stable and international financial 
centers in the world, as Bank of China’s 
decision to establish two subsidiaries here 
recently confirmed. 

In founding the University of Geneva (cele-
brating its 450th anniversary this year!), Jean 
Calvin ensured that Geneva’s economy 
would have a solid intellectual base. Today, 
the Lake Geneva Region has a dense scien-
tific network of 5‘000 scientists, 400  labora-
tories, and a polytechnic school and universi-
ties ranked among the best in the world. 

Finally, Calvin’s transformation of a small 
trading town into the “Protestant Rome” 
gave Geneva the role of international city 
it holds to this day. People from all over the 
world feel at home in Geneva. One obvious 
result is Geneva’s multilingual and multicul-
tural workforce. But internationalism also 
offers Geneva something less tangible: 
that many of the people who truly make 
the decisions within the UN organizations, 
NGOs and multinationals live and work in 
Geneva. Making decisions means choo-
sing between different scenarios. So, this 
concentration of high-level decision-ma-
king means an enormous confrontation of 
ideas in Geneva. Expertise, ideas, scena-
rios, hard choices… is there any better path 
to innovation? n

Pierre-François Unger
Minister of Economy and Health
Republic and State of Geneva

A history
of innovation 

Helping multinationals
   develop their capacity
                    for innovation
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“Innovation is also an essential
  feature of a business base.”



Geneva has been a business base 

for some of the world’s most important 

multinationals since the 1940s – and 

new companies continue to join them 

every year. A few of the most recent 

arrivals indicate the range of reasons 

why Geneva is an attractive venue.
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Bank of China, China’s most internationalized 
commercial bank, recently opened two  
subsidiaries in Geneva. Bank of China 
(Suisse) SA offers private banking services 
to Chinese as well as to Swiss and inter-
national clients, while BOC (Suisse) Fund 
Management provides institutional asset 
management services.

Jacques Mechelany, the new CEO of Bank 
of China (Suisse) SA and the first non-Chi-
nese to head any Chinese bank, says that 
the new bank is indicative of the coming shift 
in the world’s wealth. By the end of the next 
decade, Mr. Mechelany predicts, the number 
of high-net-worth Chinese will, multiply by a 
factor of 20, to around eight million. And that, 
he notes, is “almost equivalent to the 9.5 million 
of high-net-worth individuals currently esti-
mated in the world”. 

Bank of China opens 
two subsidiaries
in Geneva

How Geneva fits
Bank of China’s strategy 

New in Town

Establishing Bank of China as a Swiss bank 
in Geneva is part of the strategy to meet 
this change. “Until now, Chinese banks 
have not been much involved in asset ma-
nagement so it is an important part of Bank 
of China’s strategy to develop an asset ma-
nagement culture and expertise by hiring 
top professionals,” says Stephane Graber 
of the Geneva Economic Development 
Office. “Geneva has an important role in 
developing this expertise.” 

At the same time, the new Geneva bank 
will also benefit from the Bank of China’s 
contacts and deep knowledge of the Chine-
se market to become recognized as “the na-
tural and privileged gateway to the Chinese 
financial markets,” says Mr. Mechelany. n

Bank of China official opening, Jacques Mechelany, CEO, Bank of China (Suisse) SA
and Xiaolu Zhang, Deputy General Manager, Bank of China (Suisse) SA.
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Alcon, the world’s leader in ophthalmology 
products, is known for its seriousness. So, 
when the company began scouting sites 
for its new EMEA management center, 
Alcon benchmarked most of the business 
bases in Europe. “We were close to choo-
sing Barcelona when Geneva and Fribourg 
Economic Development Offices contacted 
us,” explains Thierry Clidière, Area Pre-
sident, Europe, Middle East, Africa. “It 
quickly became obvious that Geneva was 
a perfect option for a management cen-
ter.” Among the criteria that sold Alcon on 
Geneva is its central location – “I am, lite-
rally, an hour and a half from most of my 
key markets,” says Thierry Clidière – and 
its cosmopolitan environment – “I was ama-
zed to learn that the Geneva population is 
40% international!” 

Alcon’s original idea was to bring its top 
management, finance, marketing and HR 
to Geneva. Then, the company surprised 
everyone by adding International R&D. 

“We had talked a lot about the skills and 
competence in life sciences in Geneva, the 
Lake Geneva Region and BioAlps,” recalls 
Catherine Lalive-d’Epinay of the Geneva 
Economic Development Office, “and the 
message must have got across. Alcon rea-
lized that Geneva has something to offer in 
terms of research, not just as a business 
base.” 

Thierry Clidière says the impetus came 
from Alcon’s R&D director himself. “Our 
head of international R&D was keen on 
Geneva because it has a very strong uni-
versity system and a network of companies 
in medtech and biotech. In addition to its 

Eye on Geneva:
Alcon brings top
management
and R&D 
The new EMEA management center of Alcon in Geneva.

www.alcon.com www.lord.com
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US specialty chemicals and components ma-
nufacturer, LORD Corporation, recently ope-
ned its European headquarters in Geneva. 
“We are in Geneva to strengthen our Euro-
pean presence, starting with our business in 
Aerospace and Defense,” explains Sharon 
Williams, Vice President, Europe. “LORD 
Corporation is a major supplier to the rotary-
wing industry in Europe. Our technical teams 
in the US have supported these clients suc-
cessfully for decades, but we felt it was time 
to improve our proximity and accessibility to 
European customers. Our intention is to build 
a technical center in Geneva to consolidate 
our engineering.” 

The perception of Geneva as an internatio-
nal city, Ms. Williams says, weighed heavily 
in the decision. “LORD Corporation has two 
major European Aerospace customers, with 
locations in France, Germany, Italy and the 
UK. It was convenient to be more centrally 
located but also to stay neutral. We evalua-
ted various other European cities, but Ge-
neva was the most suitable.” 

Geneva’s flexible labor laws, excellent mar-
ket for language skills, friendliness to expats 
and attractive tax regime were all positive 
factors – as was the support of local autho-
rities. “The Economic Development Office 
has been with us every step of the way,” 
says Sharon Williams. “They introduced us 
to service providers, provided support for 
our work permit applications and put us in 
contact with relocation agencies. We are 
now using their network of contacts, espe-
cially in the universities and laboratories. 
The Lake Geneva Region has great tech-
nology transfer offices and we would like to 
explore developing technology together.” n

Lord: neutral 
and close to 
customers

“The Economic Development Office
has been with us every step of the way.”  
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“Alcon realized that Geneva has so-
mething to offer in terms of research, 
not just as a business base”

“Our head of R&D was keen 
on Geneva because it has a 
very strong university system 
and a network of companies 
in medtech and biotech.”

consumer products, Alcon’s business 
is 45% pharma 45% surgical devices, 
so both biotech and medtech are 
very important for us. It is a definite 
advantage to exchange views with 
people from Merck Serono or Med-
tronics, as well as the many smaller 
companies. We realize that someone 
in Geneva may have the next big idea 
that could be used in ophthalmology 
technology!” n

ALLEGRETTO WAVE Eye-Q
Excimer Laser System
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ACRYSOF RESTOR Intraocular Lens

Thierry Clidière,
Alcon’s Area President,

Europe, Middle East, 
Africa.
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“I am, literally, an hour and a half
from most of my key markets.”
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Four giant European labs have joined for-
ces to commercialize their know-how, in-
frastructure capabilities and IP through one 
sales office – based in Geneva. Calling itself 
a one-stop shop for micro-nano and system 
engineering, 4 Labs draws on the compe-
tence of more than 5‘000 engineers and 
scientists working in the R&D labs of the 
Heterogeneous Technology Alliance (HTA). 
HTA is a unique partnership of four Euro-
pean research institutes: CEA in France, 
the Fraunhofer Society in Germany, VTT in 
Finland and the CSEM in Switzerland. 

4 Labs: a unique
European partnership
chooses Geneva 

The new office of Neste Oil, a Finnish compa-
ny specializing in cleaner traffic fuels, raises 
Geneva’s profile as a trading and shipping 
hub, as well as its position as European capi-
tal of trade in clean fuels. A strategic choice, 
according to Heikki Saarinen, Director of 
Neste Oil (Suisse) SA. “We selected Ge-
neva due to the concentration of busines-
ses from the sector, which is a major plus 
for the development of our activities,” ex-
plained Mr. Saarinen. “Geneva’s qualities, 
such as its geographic location, its interna-
tional environment, and the availability of a 
well-qualified, multilingual workforce were 
also key factors.” 

Neste Oil is a welcome addition to Geneva’s 
economic diversity, says Daniel Loeffler, Di-
rector of the Geneva Economic Develop-
ment Office. “Neste Oil reinforces Geneva’s 
trading and shipping sector, a key part of our 
economy. Secondly, it boosts the growing 
‘cleantech’ cluster. All businesses that ope-
rate in the development and marketing of 
clean or sustainable products bring expertise 
to our canton, and this is obviously the case 
with Neste Oil, whose strategy is based on 
massive investments in clean fuels.” n

Neste Oil:
raising Geneva’s
trading profile 

www.4-labs.com

www.nesteoil.com

N
e
w

 in
 T
o
w

n

N
e
w

 in
 T
o
w

n

The 2007 best-seller, The Clean Tech 
Revolution, argued that commercializing 
clean technologies would not only solve 
many of our environmental and energy 
problems, it would also be the next engine 
of economic growth. Two years on, the 
industry is moving into the mainstream, 
with venture investments in 2008 in North 
America, Europe, China and India of $ 8.4 
billion. “The sector showed little innovation 
for a long time, but now we are seeing an 
influx of good ideas and more on the way,” 
says Bernard Vogel, Managing Partner, 
Endeavor Vision, and organizer of the 
Cleantech Summit. “I am very passionate 
about it.”

Why is the Cleantech Summit being held 
in Geneva? 
There was fierce competition to get this 
conference! Cleantech is on the top of the 
agenda of many political leaders and cities, 
and we did receive a number of very inte-
resting offers from major European cities. 
We chose Geneva because it is easy to get 
to and from all over Europe - key for a 1.5 
day conference. Its conference infrastruc-
ture is fantastic. It has a lot of prominent 
organizations and NGOs and corporate 
headquarters, as well as a strong financial 
community interested in sustainable deve-
lopment. A more subtle reason is that, if 
you hold a conference in London or Paris, it 
becomes a national event. We wanted the 
Cleantech Summit to be a more neutral, in-
ternational event. 

The Cleantech Summit:
at the beginning of the revolution

What are the major challenges of the 
cleantech industry? 
One is that, today, most of the alterna-
tive energy generation technologies are 
completely dependent on subsidies to be 
profitable. While the problems and issues 
are global, subsidies (and priorities) are 
typically national. So, a cleantech com-
pany may be extremely successful in one 
country because the legislation there is 
appropriate to its technology, but its pro-
ducts may not be interesting at all in the 
country right next door. Another challenge 
is to find the right entrepreneur: we are at 
the beginning of the cleantech revolution 
and few entrepreneurs have a background 
in starting companies. It’s where ICT used 
to be. Now, an ICT entrepreneur may be on 
his third or fourth company. The cleantech 
investor community is also quite young. Ac-
cording to our research partner, Cleantech 
Network, in 2008, 150 investors made their 
first cleantech venture investment in a Eu-
ropean company.

What are the Lake Geneva Region’s 
strengths in cleantech? 
Geneva has an incredible concentration of 
assets for cleantech: world class universi-
ties and research centers (eg. EPFL, Ge-
neva and Lausanne Universities, CERN, 
etc.), a number of international players in the 
cleantech sector, a strong and international 
financial community - with a clear interest in 
sustainable development. There are  a large 
number of NGOs involved in climate change 
and environment protection, one of the most 
active energy trading sectors in the world, 
pragmatic and proactive local authorities, 
and a high quality of life (a prerequisite for 
attracting talent and skilled employees to this 
new sector), as well as a growing awareness 
in the local media and public of the ecological 
challenges we face. n

n

n

n

June 17-18 at Geneva’s Hotel
President Wilson
To identify and showcase the best
cleantech start-ups in Europe
To introduce them to key European,
US and Asian investors and professionals
who can assist in their global expansion.

Cleantech Summit
in Geneva

9
www.techtour.com/cleantech09/

HTA chose Geneva, says Dr. André Perret, 
4 Labs General Director, because the city 
is international and well known outside of 
Switzerland. “I think it was Geneva’s repu-
tation that made the difference,” he says. 
“4 Labs and Geneva are in a win-win si-
tuation. We use Geneva from a marketing 
point of view and Geneva gains from the 
reputation of my partners as leasers in mi-
cro- and nano-technology.” Dr. Perret also 
cites the personal support of Pierre-Fran-
çois Unger, Geneva’s Minister of Health 
and Economy. “Mr. Unger knows that the 
reputation of Geneva’s biotechnology clus-
ter is quite high and he wants its micro- and 
nano technology cluster to become equally 
visible.” n

Endeavour Vision
and the European
Tech Tour Association

Sven Lingjaerde, founder of the Geneva-
based venture capitalist firm Endeavour 
Vision, started the Swiss Tech Tour Asso-
ciation in 1998 as an efficient way to bring 
international venture firms and entrepre-
neurs together with Swiss ICT start-ups. 
Widening its scope to all of Europe, the 
Association has organized some 34 Tech 
Tours throughout the Continent. After 8 
years of focusing on geographic regions, 
the Association began organizing vertical 
events in given industry sectors, such as 
semiconductors, web and internet start-
ups, medtech, and – now- cleantech.



When Giovanni Ciserani, P&G’s new 
President of Western Europe, and Pierre- 
François Unger, Geneva’s Minister of 
Economy and Health, met for a contact 
lunch in early 2008, the conversation 
turned to innovation. 

“I suggested to Mr. Ciserani that synergies 
between multinationals and the SME’s and 
research institutes in the Lake Geneva 
Region would be win-win relationships,” 
recalls Mr. Unger. “The multinationals get 
the research they need, the start-ups and 
SMEs get access to a global market, and 
no jobs are lost in spite of the economic 
crisis! What better way to demonstrate the 
importance of multinationals to the local 
economy than by sub-contracting R&D?”

Mr. Ciserani agreed that the many multina-
tionals based in Geneva should be put in 
touch with innovative local companies and 
individuals.

By the end of their meeting, the two men 
had agreed to co-sponsor an Open Innova-
tion event in January 2009 to do just that.
 
“That lunch was in 1BC – Before Crisis,” 
says Mr. Ciserani. “None of us had any 
idea then how much things were going to 
change or how important generating new 
ideas would become for us all.”

Today, with companies under pressure to 
rethink every facet of their operations in 
terms of efficiency and output, the old pre-
judice against any new business idea “not 
developed here” has been turned on its 
head. Now the new paradigm for innova-
tion entails corporate giants seeking “out-
side partners”, whatever their size, that can 
bring breakthrough technologies, brands 
and products or even put the giants’ own 
intellectual property to profitable use. n

10 11

Innovation
in a time
of crisis
In the middle of a recession, with nervous 
consumers more focused on meeting ex-
penses than buying new products, compa-
nies should be pushing innovation to the 
back-burner. Right? 

On the contrary, argues innovation consul-
tant Thomas D. Kuczmarski. “The com-
panies that continue to build an innovation 
culture and make modest investments to 
keep the innovation pipeline full will be the 
ones that enjoy a big competitive advan-
tage a few years from now,” he writes in a 
recent piece in BusinessWeek.

“Innovation is not invention, nor is it the 
result of a eureka moment. The innovation 
process, properly done, begins with re-
search to identify needs, wants, and pro-
blems and then addresses them in a way 
that draws upon many different disciplines 
and functions. Innovation breaks through 
a business-as-usual mindset, revealing an 
array of opportunities with a high probability 
of success.” n

A new paradigm of innovation

Ferromagnetic materials

Main theme of this issue:
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A European
champion 
of innovation
In spite of its small size, Switzerland 
files more patents than any other 
country in the world. This year’s Eu-
ropean Innovation Scoreboard puts 
Switzerland 2nd out of 31 contenders. 
Switzerland ranks first in such areas 
as research, technological innovation 
and intellectual property and ties with 
Germany for the number of SMEs ac-
tive in technological innovation.

Switzerland is also top performer in 
terms of throughputs, while the ex-
pertise of its workforce (judged by 
the number of doctorates in the 25-
34 age group) ranks second out of 
all of Europe. The annual European 
Innovation Scoreboard evaluates 27 
EU countries, as well as Iceland, Tur-
key, Norway and Switzerland. 



Geneva-based multinationals no longer 
want to do all their innovation in-house. 
And that’s good news for the many smal-
ler companies and research groups in the 
area. The Open Innovation Event, held 
at P&G’s Lancy Innovation Center in Ja-
nuary, gave notice that major companies 
are eager to hear your ideas.

“We used to be a do-it-yourself company,” 
Jeffrey Weedman, Procter & Gamble’s 
Vice-President for External Business 
Development, explained that evening. 
“Our approach now is to ask: What do we 
need? Where do we look? And what do we 
do with it when we find it?”

“The thinking at DuPont used to be that ‘the 
lab is our world’,” added Ian Hudson, Pre-
sident of DuPont Europe, Middle East & 
Africa. “Now it’s that ‘the world is our lab’. 
We are here as a Goliath looking for lots of 
Davids in this audience.” 

The turn-out on January 15 - a standing-
room-only crowd from across Geneva’s 

business community – surprised even the 
organizers. The intention now is to develop 
a platform to encourage the open innova-
tion process in the Lake Geneva Region, 
with the end goal of further developing and 
diversifying the Geneva economy. 

“Start-ups have good ideas but usually do 
not have practical knowledge of markets 
and no international network,” says Daniel 
Loeffler, Director of the Geneva Econo-
mic Development Office. “The structure 
of multinationals in Geneva could improve 
the success rates of start-ups. We kicked 
off this event to see if there was interest 
and we saw that there was real interest 
from multinationals.” The challenge now 
is to build bridges between the research 
institutions, start-ups, SMEs and multina-
tionals.” n

What do you think are Geneva’s strengths 
as a platform for open innovation? 
Geneva is a big city in a small package with the 
number of multinationals here out of all propor-
tion to the city’s size. The welcoming nature of 
government and the people to having multina-
tionals in their front and backyards bodes well 
for the ability to do business here. 

How would a company based in Geneva enter 
into an open innovation project with P&G? 
Phone us! I have a handful of people wor-
king for me in Geneva and the submissions 
we receive don’t disappear. The people who 
get them sit about eight feet from me. But pe-
rhaps the best way to reach “the right people” 
is to contact us through our website, www.
pgconnectdevelop.com.  If you submit an 
innovation opportunity there, it is immediately 
routed to the right team for review, and we will 
respond to you.  The website ensures mana-
gement has visibility. n

12 13

Open Innovation Event opens the way for major 
corporations to collaborate with individuals, com-
panies and research institutes

Why did P&G adopt open innovation? 
Because there are three million people out 
there with the same education, training and 
expertise as our 8-9 thousand researchers 
on the inside. Historically, P&G has always 
strongly invested in IP. We liked patents and 
they were highly protected. Now, we have 
come to the point of view that what is impor-
tant is accessibility. What is the best econo-
mic value-creation proposal? Sharing? Li-
censing? This doesn’t mean we don’t protect 
our IP; just that we are much more flexible 
than we were 10 years ago.
 
How has this approach affected internal 
innovation?
Our investment in R&D has still multiplied 
every year. Open innovation allows us to fo-
cus on what we do best.

How does P&G carry out open innovation? 
We have a good understanding of what we 
need and what the consumer needs. If we 
identify technology that we don’t have to 
meet those needs, we search the globe for 
solutions. We should be doing a better job of 
tapping the broader network of Geneva and 
Switzerland to show that we are open for bu-
siness! We know there has got to be a lot of 
creativity in the region.

You spoke at the Open Innovation Event 
in Geneva in January. Has P&G signed 
any contracts as a result?
We have a couple of conversations going on 
but it is still early days. I was pleased that the-
re was such broad participation from the go-
vernment and industry. Now, when will I see 
results? It’s like planting a crop. Some seeds 
come up right away; a banana tree, well, that 
takes longer.

“We are here as a Goliath looking 
for lots of Davids in this audience.” 

Just call us first!  
Procter & Gamble, with over 27,000 patents, is one of the most IP-rich companies in his-
tory. Ironically, it was also one of the first companies to adopt open innovation. Jeffrey 
Weedman, P&G’s Vice-President in charge of External Business Development, explains 
why he thinks the Lake Geneva Region could be fertile ground for new ideas…
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The brand new
innovation center of

Procter & Gamble
in Geneva

Send us your ideas,
say Geneva’s
multinationals 

www.pg.com

Portrait: SPD
Swiss Precision Diagnostics

In 2007, P&G joined forces with Inverness Me-
dical Innovations to create SPD Swiss Precision 
Diagnostics. Better known through such brands 
as Clearblue and PERSONA, SPD has already 
become a world leader in consumer diagnostics 
with its reliable and easy at-home pregnancy 
and fertility/ovulation tests.

It is easy to understand why the two compa-
nies joined forces: SPD combines Inverness’s 
expertise in diagnostics and P&G’s ability to 
bring innovative products to market. But, why 
was Geneva chosen as its headquarters? “Be-
cause it was the logical place to be,” says Jeffrey 
Weedman, Procter & Gamble’s Vice-President 
for External Business Development. “Being in 
Geneva gives SPD access to key functions. In-
verness has a small footprint here and P&G’s 
EMEA headquarters and Innovation Center are 
in Geneva. Geneva is a place we invest in.”

“Geneva is a place we invest in.” 



DuPont is one of Geneva’s flagship mul-
tinationals. The US chemical company 
came to Geneva in the aftermath of World 
War II, seeking a stable European base for 
business. That initial tiny office has today 
become DuPont’s EMEA headquarters, 
employing some 450 people, with another 
200 working in the European Technical 
Centre in the Meyrin suburb of Geneva. 
This year, DuPont is planning to open a 
new photovoltaic centre there.

According to Ian Hudson, locating the new 
photovoltaic center in Geneva was a logical 
choice. “We realized that we needed a center 
of competence in Europe for our customers 
in the solar energy sector,” he explains. “We 
chose Geneva because of the talented peo-
ple here, the location and because the go-
vernment is supportive of R&D.”

DuPont’s European Technical Centre, ce-
lebrating its 20th year in Geneva, is a glo-
bal center for R&D in extrusion capabilities. 
DuPont has invested over 200 million Swiss 
francs in the Centre where new products 
and applications are developed and tested. 
“Geneva is where we find new ways to put 
DuPont products to work for our European 
customers in industries ranging from trans-
portation, cosmetics, telecommunications, 
as well as food, chemicals, electronics and 
sport,” says Mr. Hudson.

Now is the time
Some of these customers, like the European 
automobile manufacturers, are, of course, 
currently having a rough ride. So, has DuPont 
trimmed back innovation? On the contrary, 
says Mr. Hudson. “Now is the time to be doing 
innovation to be ready when these industries 
come out of the recession.

DuPont 

Now is also the time when our customers in the 
supply chain have time to do trials. So, DuPont 
hasn’t stopped the innovation machine.” And 
what a machine it is. “If you average it out, 
DuPont has patented an innovation every 
day for the past two centuries,” says Ian Hud-
son. “In the First Quarter, we brought out 500 
new products globally.”

The European Technical Centre, for example, 
recently developed a new oil pan for Merce-
des. The new pan, made out of a polymer, 
not only weighs much less than metal, it is 
also more resistant. “Our lab in Geneva even 
designed a new way to test it, simulating 
what happens on an autobahn when a stone 
hits an oil pan,” says Mr. Hudson.

Open innovation 
DuPont has developed a collaborative rela-
tionship with EPFL and awards a prize each 
year for the most promising research in ma-
terials science.  The prize, says Ian Hudson, 
is a way of actively encouraging open inno-
vation potential. 

As both DuPont and the University of Geneva 
are celebrating anniversaries this year, the two 
organizations decided to join together in ma-
king public demonstrations of the links between 
fundamental and applied science. This sum-
mer (30 June - 1July), DuPont opens the doors 
of the European Technical Centre to show how 
science and high performance materials can 
improve our quality of life, everyday.

“For a market-driven science company, the 
problem has always been how to reach out to 
the larger community of scientists,” says Mr. 
Hudson. “Universities, start-ups, even esta-
blished companies have ideas and technology             
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“Ghost” ski-boot 
One example of innovations from DuPont’s 
European Technical Centre is a new alpi-
ne ski-boot developed for the prestigious 
French sports equipment company Salo-
mon based in nearby Annecy. The collar of 
the new “Ghost” freerider ski-boot is made 
from DuPont™ Hytrel® thermoplastic elas-
tomer. Not only is Hytrel impact-resistant 
and flexible at low temperatures, it is also 
made from renewably-sourced materials. 

DuPont’s European
Technical Centre
n Six Strategic Business Units on site
n 60 scientists (R&D and technical service)
n 27’000m2 laboratory and office space
n Focusing on high performance polymers
 and fibers: new applications, technologies  
 and products

In 2009, DuPont is celebrating its 50th year of activity in Geneva. A new photovoltaic application         
development centre is planned for this year. Ian Hudson, President for Europe, Middle East and Africa 
Region, explains why the worst recession in decades can be the best time to focus on innovation...

Innovation “made in Geneva”
n New concept polymer oil pan for Mercedes
n New-concept collar for Salomon ski-boot 
n Cold-resistant plastic ski clamps 
n BIC cigarette lighters meeting stringent  
 safety standards 
n Thermoplastic railroad tracks 
n Self-regulating temperature controls
 for buildings 
n High-performance, thermo-resistant cables  
 for automobile industry
n Development and commercialization
 of Cool -Pack™ containers 
n Latest-generation bottles and packaging
 for cosmetics

without the ability to bring them to market. 
Getting new technology in shape to be a usa-
ble product is where you spend the money. In 
the polymers area, there are only a handful of 
companies capable of doing it.” n

keeps the machine turning 
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“Ghost” ski-boot
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www2.dupont.com

Sun power
DuPont sees great growth prospects in 
photovoltaic technology. After all, explains 
Ian Hudson, «DuPont supplies more than 
10 products critical to solar panel produc-
tion» and is working on the development 
of next generation photovoltaic materials 
in its R&D centers and in collaboration 
with customers worldwide. In particular, the 
photovoltaic center planned for Geneva will 
make the connection with DuPont’s custo-
mers in Europe Middle East and Africa. 

©
 D

up
on

t

Ian Hudson, President of Dupont
for Europe, Middle East and Africa region



If critical mass is a prerequisite for innovation, 
consider this. The Lake Geneva Region has 
some 200 biotechnology companies (in fact, 
the US magazine Science calls Geneva the 
Number 1 life sciences cluster on the Euro-
pean continent), 500 research laboratories, 
12 research institutes and universities and 
hospitals and is the home base of Merck 
Serono and other science-driven healthcare 
companies. It was from Geneva that the 
World Health Organization led the successful 
global program to eradicate small pox in the 
1960s and monitors outbreaks of pandemics 
such as SARS and Swine Flu. It is also from 
Geneva that NGOs and private-public initiati-
ves are today carrying on the worldwide fight 
against drug-resistant tuberculosis, malaria 
and so-called “neglected diseases”. To com-
plete the healthcare continuum, the Interna-
tional Federation of Pharmaceutical Manu-
facturers & Associations and the International 
Council of Nurses both have headquarters in 
Geneva. 

An innovative platform
for science-based business

“Geneva is the hub of global health,” insists 
Dr. Ann Kato, professor of neuroscience 
at the University of Geneva. A few years 
ago, to make the most of this concentra-
tion of expertise, Dr. Kato started the Lake 
Geneva Innovation Society (LGIS). The 
LGIS has now become an important lo-
cal association promoting partnerships 
between scientists and pharmaceutical 
companies, and has plans to expand its 
scope to other scientific fields.

But Geneva also has an informal network 
made up of people who studied together at 
university and/or began their careers here, 
and who have remained in the area. The 
four founders of Epithelix, for example, 
were all working at the Geneva University 
Medical Center (CMU) and the Universi-
ty of Geneva when they came up with the 
technique for engineering in vitro reconsti-
tuted human tissue. 
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The hub
of global health

“As we were all working in the field, we 
realized that something was missing and 
that we could fill the gap with our know-
how,” says Samuel Constant, one of the 
founders. “Epithelix is not a real spin-off 
from the university, because we weren’t 
doing research on this, but our being there 
together gave us the necessary critical 
mass.” 

The gap between a good idea and a busi-
ness plan able to attract venture capital is 
a wide one. For some fortunate start-ups, 
Geneva’s life sciences incubator, Eclo-
sion, provides the bridge. Eclosion offers 
office and lab space and biotech equip-
ment adapted to the needs of life sciences 
companies – as well as proven entrepre-
neurial guidance and funding. 

“The idea behind Eclosion is to convert in-
novation into a realistic venture and to help 
the start-up enter into its growth phase,” 
says Eclosion co-founder and director, 
Jesús Martin-Garcia, himself a serial en-
trepreneur. “Geneva is a great open inno-
vation platform because it is a place where 
you have so many nationalities cultures 
languages, companies, R&D institutes, 
start-ups all together in a small place. At 
Eclosion, we are in contact with thousands 
of researchers and we bring them together 
on actual development projects.” 

Samuel Constant puts it more succinctly: “If 
Eclosion had not been here, as well as the 
Fondation Naef for In Vitro Research and 
the Swiss Anti-Vivisection League (LSCV), 
I’m not sure we would be,” he says. 

And that would be a shame. Epithelix, 
created just three years ago, is one of the 
2009 winners of the Red Herring Award 
for innovation in business. Epithelix’s tech-
nology is expected to put an end to the 
need for animal testing in pharmacology 
and toxicology. Industry analysts also ex-
pect the young company, privately owned 
by the four founders, to take a large share 
of the market generated by REACH, the 
European Union requirement that the toxi-
city of all chemicals produced and sold on 
the continent be tested. 

Another start-up company in contact with 
Eclosion is PregLem, a biopharma com-
pany addressing benign gynaecological 
conditions and infertility. Its founder, Dr. 
Ernest Loumaye, once worked in Geneva 
as Head of Clinical Development for Re-
productive Health at Serono, contributing 
to the worldwide registration of three im-
portant biotechnology products. In Paris at 
the point of starting up his company, he de-
cided to return to Geneva because Geneva 
itself offered a pool of expertise that would 
make life easier for the new company once 
it got up and running. 

“Geneva is a place where it is relatively 
easy to recruit skilled people in the phar-
maceutical industry, especially for the de-
velopment of products, because there are 
a significant number of companies,” ex-
plains Dr. Loumaye, “and people want to 
stay in Geneva because the quality of life 
is excellent. The region is very international 
and international experience is an asset in 
this industry.”The support of a wide range 
of service companies is also a valuable re-
source, he notes. “In our business model, 
we subcontract everything: we don’t have 
lawyers in-house, we don’t have a patent 
house, we don’t have a pharmaco-vigilan-
ce department. From the start-up level to 
the running of a sizeable company, we find 
that expertise in Geneva.” 

Dr. Vincent Mutel, CEO of Addex Phar-
maceuticals, credits what he calls the 
“substratum and history” of life sciences 
in the Lake Geneva Region. For Dr. Mu-
tel, this foundation has been a good place 
to build a company at the cutting-edge of 
pharma: Addex is developing an emerging 
class of therapeutic agents called alloste-
ric modulators that have the potential to 
deliver highly selective drugs, which may 
offer patients better efficacy with fewer 
side effects. “I think it is exciting to be in 
Geneva today because the emergence of 
science as a vector of growth is nowhere so 
clear as here,” Dr. Mutel says. “Innovation 
in technology in the region runs from mi-
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A scientist working in the Merck Serono research lab in Geneva

www.lgis.ch
www.eclosion.ch

www.epithelix.com

www.unige.ch
www.preglem.com

www.addexpharma.com 
www.indexventures.com



cro and nano-technology all the way to the 
life sciences. There is a legacy of science 
here, not hype.”

This legacy can even smooth the way for 
funding: science-based companies in the 
country often comment on the high level of 
scientific expertise inside Swiss VC firms. 
One of the European venture capital firms 
that initially backed Addex, for example, 
was Index Ventures, specialists in high 
tech and life sciences, and - not inciden-
tally - based in Geneva.

Even Switzerland’s traditional expertise in 
such fields as fine tool-making and watch-
making can come in handy in terms of pro-
viding “good partners”, as Thierry Clidière 
of Alcon notes: “Alcon acquired a com-
pany in Schaffhausen that makes tiny sur-
gical instruments used in eye surgery. It’s 
one of those incredible Swiss engineering 
companies - in fact, that company compe-
tes with the fine watch industry for its hu-
man resources!”

Clearly, innovation in scientific fields is an 
integral part of the industrial fabric of the 
Lake Geneva Region as a whole. With 
populations in the developed world aging, 
healthcare is a growth industry. “It is no ac-
cident that I wanted to put Health and the 
Economy under the same ministry, explains 
Minister Pierre-François Unger. n

HUG Prize for Innovation 
The University Hospital of Geneva (HUG) 
is not only a research hospital involved 
in every aspect of modern medicine, it is 
also the largest employer in the Canton, 
with over 8500 people working inside. To 
promote the innovative research going on 
within its walls, HUG began two years ago 
to hold an annual Innovation Day. “In such 
a vast institution, it is sometimes difficult to 
know who is doing what,” explains Nicole 
Rochat, organizer of the event. “We crea-
ted the Innovation Day to make people on 
the inside better aware of the innovative 
work going on in all areas at the hospi-
tal.” Realizing that some of the best ideas 
can come from people with hands-on ex-
perience, Nicole Rochat adds that “The 
competition is open to all members of the 
hospital, from doctors and researchers to 
nurses, technical staff - even ambulance 
drivers.” In 2008, the prize was won by 
Jean-Bernard Buchs, head of the hospi-
tal’s surgical R&D lab. With help from the 
Lake Geneva Region’s Biomedical Image-
ry Center (CIBM), Dr. Buchs and his team 
developed a machine that keeps organs 
alive and allows the detection of microsco-
pic tumors. By removing any doubts about 
an organ’s safety, the technique increases 
the number of organs available for trans-
plant by around 30%. The HUG’s next In-
novation Day will be held in September. 

Bioinnovation Day
and the Eclosion Prize
In June Geneva will host the second Bioinnova-
tion Day, organized by Unitec, the technology 
transfer office of the University and the Uni-
versity Hospitals of Geneva, and the Alliance 
Consortium, a collaboration of regional tech 
transfer offices. The goal of the event is:

n

n

n
n

To give the opportunity for researchers
and companies to share new developments
in the field of life sciences, in particular,
the biotech and medtech sectors.
To encourage interaction between
scientists, innovators, entrepreneurs, investors, 
industry and distributors
To discuss business opportunities
To reward the Eclosion Prize and give
the entrepreneur the means to develop it.

Merck Serono has agreed to fund three 
chairs at EPFL, described as setting “a 
new standard in industrial-academic 
partnerships”. What do you expect from 
this collaboration? 
It creates a link between basic and applied 
research in the subjects we are most inte-
rested in, that is, oncology, drug delivery and 
neuro-degenerative diseases. We believe it 
sets a new standard because, in other pla-
ces, we pay for post-docs and they present 
research that may or may not lead to patents, 

whereas, with EPFL, there is more interac-
tion at the start. Researchers at EPFL and 
Merck Serono make joint proposals and a 
joint committee decides which projects to se-
lect. Our scientists go to EPFL professors on 
a regular basis and their scientists do part of 
their work in our labs. 

Is Merck Serono involved in any other 
local partnerships? 
We entered into collaboration with NovIm-
mune two years ago. We also have regular 
exchanges with the University of Geneva’s 
School of Science in more classical research 
collaborations. 

How does Merck Serono approach open 
innovation?
Most of our external business development 
team is in Geneva, that is, six people scou-
ting from here. They are locally connected 
but acting globally to identify the best op-
portunities for in-licensing and develop-
ment for the market. More than 50% of our 
pipeline comes from collaborations.

All the elements
What do you see as the Lake Geneva 
Region’s strengths as a platform for 
science-based industry? 
Merck Serono has three research hubs: 
Darmstadt in Germany, which benefits 
from the proximity of the Universities of 
Frankfurt and Heidelberg; Boston, a major 
biotech hub; and Geneva, which we per-
ceive to be on the same level as the two 
other areas. 

That’s impressive considering how 
small Geneva is! 
Geneva is smaller but it has all the ele-
ments. First, the academic institutions are 
first-rate in the Lake Geneva Region – the 
University Hospital of Geneva (HUG), the 
University Hospital Centre of Vaud/Lau-
sanne (CHUV), the University of Geneva 
and EPFL. Second, the biotech industry 
here is very active with many established 
companies, and with local organizations 
like BioAlps that create contacts between 
entrepreneurs, companies and R&D. Third, 
I would cite the venture capital industry 
here. We have a close relationship with In-
dex Ventures and discuss with them on a 
regular basis: where they are looking, how 
their portfolio companies are doing, what 
product opportunities would integrate into 
our operations. Global VCs invest in the 
best opportunities and we are looking for 
licensing opportunities on a global basis, 
so it is important to see them on a regular 
basis. Since we are all in Geneva, we just 
meet for lunch! Finally, being in Geneva 
makes it easy to recruit from all over the 
world. Geneva is a very international city 
and that goes hand-in-hand with the inter-
national spirit at Merck Serono. n

Most people involved in life sciences in the Lake Geneva Region remark the luck 
of having a world-class player like Merck Serono in town. Dr. Joern-Peter Halle, 
Vice President Early Stage Licensing of Merck Serono, explains that the benefits 
flow both ways…

bla bla

www.merckserono.com

1918

“We perceive Geneva to be on the 
same level as the Boston area.”

Dr. Joern-Peter Halle, 
Vice President Early Stage Licensing
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The brand new Merck Serono headquarters in Geneva



Over the past decade, Geneva has turned 
into the Number 1 hub for oil-trading, an 
unlikely role for a city with neither seaport 
nor oil reserves of its own. Lukoil’s deci-
sion in 2000 to set up a trading office in 
Geneva is one reason. As LITASCO, that 
Geneva office is now the headquarters of 
eight subsidiaries around the world.

“It was a wise move to set up in Geneva but 
it was not self-evident,” recalls LITASCO 
CEO, Gati Al-Jebouri. “At that time, tra-
ding activities were still located mainly in 
London, but, little by little, Geneva has be-
come the trading center of the world.”

This concentration, he says, helps LITASCO 
in two ways. “Virtually all the major trade fi-
nance players have a base in Geneva and 
it is important to be close to the banks that 
support and grow your business,” he says. 
Second, the close contact with other traders 
helps in expanding Litasco’s business. “Sixty 
percent of the oil we trade is Lukoil system 
barrels, but 40% is third party oil, so being 
in Geneva with other trading companies and 
close to the European market, we benefit 
from a large number of opportunities. For 
example, we are one of the largest suppliers 
of diesel to the French market, Number 2 af-
ter Total, and we are trying to expand into the 
Italian market having purchased a Sicilian re-
finery, which, in terms of processing, is also 
managed out of Geneva.”

Employment
LITASCO’s staff has grown by 15% in the 
past three years. In the first quarter of this 
year, LITASCO added another string to its 
bow: the global management of Lukoil’s pe-
trochemicals trading business. “We are now 
recruiting people to join that part of our busi-
ness and growing that desk,” says Gati Al-
Jebouri. 

Thirty-five percent of LITASCO’s staff is made 
up of Swiss nationals, so it is very much a 
Geneva company, says Mr. Al-Jebouri. But 

The Russian-Swiss relationship has always been a two-way flow of people, culture 
and ideas. Two companies in Geneva exemplify this relationship: LITASCO, 
the oil-trading arm of Russian petroleum giant, Lukoil, and InvestDialog, helping 
Russian start-ups make it in the global market.

20 21

LITASCO’s Geneva
headquarters

n

n

n

n

100% owned by the Russian
company Lukoil, the 6th largest oil
production enterprise
Became responsible for Lukoil’s
petrochemical-trading in Q1 2009
Manages global presence
(over 80 countries)
Employs 170 people in Geneva
of 28 nationalitiesC
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Russians
in Geneva
At around 8,000 (unofficial estimates put the number closer 
to 20,000), the Russian community is not the largest expat 
community in the Lake Geneva Region, but it is one of the 
oldest and quite possibly the most interesting. Reflecting 
the upheavals of that country over the past 200 years, the 
Russian community in Geneva has ranged from vacationing 
aristocrats to revolutionaries plotting their demise, from
diplomats at the Russian Mission and interpreters at the 
UN to, most recently, oil traders (two-thirds of Russian oil is 
traded here!), students and entrepreneurs. The historical and 
cultural ties between Geneva and Russia are strong and each 
new generation of Russians in Geneva add to this richness.

LITASCO’s Russian flavor is undeniable. 
“The mother company is Russian and 
much of our activity comes from Russia,” 
he explains. 

LITASCO also continues the traditional 
Russian-Swiss relationship of exchange. 
“We have a lot of Russians coming here 
all the time for training and locals working 
here for a while that we then send out to 
our branches,” says Mr. Al-Jebouri.

Gati AL-JEBOURI, CEO of LITASCO Group

LITASCO SA Office Building in Geneva

www.litasco.ch

C
o
u
n
tr
y
 p

ro
fi
le

“Being in Geneva with other tra-
ding companies and close to the 
European market, we benefit from 
a large number of opportunities.”
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Historical ties
Joseph Conrad set part of his 1911 novel 
about Russian revolutionaries, Under Wes-
tern Eyes, in Geneva. More recently, in Rus-
sian Switzerland, the young award-winning 
Russian novelist, Mikhail Shishkin, explores 
the strong historical ties between the Rus-
sians and the Swiss, in particular, the inhabi-
tants of Lake Geneva Region.

Fine cigars
Another, quite different Geneva institution, 
Davidoff’s, was also founded by Russians 
who opened a tobacco shop in Geneva in 
1911. (An early customer was a certain Vla-
dimir Ilyich Ulyanov.) In 1929, the son, Zino 
Davidoff, opened a special section devoted 
solely to cigars. Connoisseurs consider Da-
vidoff cigars to be among the world’s finest.

The news…in Russian 
The Russian community in Geneva has its 
own Russian-language media, including the 
print magazine, Gagarin Times, an online 
portal, “Russian Switzerland”, the glossy ma-
gazine, “Swiss Affiche”, and the latest arrival, 
“NashaGazeta”, an online daily launched by 
the local press group, Edipresse.

Peter the Great’s right-hand 
man 

François Le Fort, son of a Genevan judge, 
emigrated to Russia in 1676, becoming an 
intimate friend of the Tsar and contributing to 
Russia’s opening to the world. The Lefortovo 
district of Moscow still bears his name and 
Geneva’s Museum of the Swiss Abroad in 
the Château de Penthes devotes a room to 
his life. But François Le Fort was not alone: 
from the later 17th to late 19th century, an es-
timated 60,000 Swiss emigrated to Russia.
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A new concept for collaboration
Meanwhile, Dr. Olivier Linossier, founder 
and CEO of Eurasia Industries, is working 
to interest the Russians in a new version of 
the Russian-Swiss relationship. Dr. Linossier 
sees the two countries as mirror images, 
opposite but complementary. Whereas Rus-
sia is a land of vast natural resources with 
large, vertically integrated industrial projects 
serving geographically restrained markets, 
Switzerland offers a concentration of highly 
specialized SMEs who prosper by being 
good at selling in the global market. 

Dr. Linossier saw that the time was ripe 
to turn these differences to mutual benefit. 
“Despite great efforts by VC firms and the 
Federal government to sustain the deve-
lopment of start-ups and SMEs, most of 
these companies struggle with their com-
mercial development at the national and 
international level,” he says. “They suffer 
from serious drawbacks when running in-
dustrialization or production of goods, but 
also when trying to export valued services 
and technologies.” 

Dr. Linossier’s idea was to get the Rus-
sians to manufacture their technology in 
Switzerland “We tell the Russians, ‘You 
have invested a lot, you have a very ad-
vanced university system, you have inte-
resting technology. We Swiss know how 
to manufacture with a dense network of 
sub-contracting and we know how to distri-
bute because we have contacts all over the 
world. Let’s work together!’” 

To help the Russians understand an eco-
nomic structure so different from their own, 
Dr. Linossier started InvestDialog, offering 
investment and marketing services, and 
the annual InvestDialog Forum bringing 
Russian industrialists to Switzerland. 

“We organize visits in Swiss companies to see 
first-hand the efficiencies of this model.The 
typical Russian start-up invests $10 million 
dollars in a huge structure but then finds 
that operational costs, especially due to the 

Eurasia Industries

n

n

InvestDialog: Ensures the international 
business expansion of Russian compa-
nies by the means of financial, marke-
ting and industrial-oriented services all 
over Eurasia. 
InvestDialog Forum: organizes an-
nual meeting for Russian financial and 
industrial community in the Swiss alpine 
resort, Verbier.

Bon appetit! 

n

n

n

Cafe Nikolaj is a chic Russian restaurant 
serving afternoon tea and, in the evening, 
the five-course ‘Menu des Tsars’ featu-
ring caviar. Place de la Fusterie
Troïka showcases specialties from the 
different regions of Russia and the ex-
Soviet Republic, including a range of 
zakouski, Russian hors d’oeuvres, ser-
ved with vodka. Offers a Russian buffet at 
noon and live traditional music on Friday 
and Saturday nights. 35 rue des Bains
The Russian Café is a temporary Rus-
sian restaurant/bar set up on the lakeside 
during the Fêtes de Genève (30 July - 9 
August). A great spot from which to watch 
the fireworks!  www.russiancafe.info
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and customers, are simply too high to allow 
competitive production. We show them that, 
in Switzerland, they can invest $200 thou-
sand and get the same results because the 
subcontractor is next door.” 

The result has been a series of joint ven-
tures and companies manufacturing Rus-
sian products on Swiss soil and managing 
global distribution from Switzerland. “We 
have done it in electronics and food-pac-
kaging. Today, Olicorp has 65% of the  
market of power control in blow-molding 
machines used in the manufacture of PET 
bottles. The R&D lab is in the Urals, ma-
nagement is in Geneva and production is 
in nearby Annecy.” n

www.olicorp.ch

www.gagarine.ch
www.ruswiss.ch
www.swissaffiche.com
www.nashagazeta.ch
www.davidoff.com
www.troika.ch
www.russiancafe.info

“The R&D lab is in the Urals, mana-
gement is in Geneva and produc-
tion is in nearby Annecy.”

Golden domes over Geneva

One of Geneva’s loveliest sights is its Rus-
sian Church. For 150 years, the church has 
welcomed Orthodox worshipers from all sec-
tors of society, including the writer Dostoie-
vsky, whose daughter, Sophie, was baptized 
there. The church’s interior features icons 
from the 16th to 20th centuries.

Peter the Great’s
right-hand man
François Le Fort, son of a Genevan judge, 
emigrated to Russia in 1676, becoming an 
intimate friend of the Tsar and contributing to 
Russia’s opening to the world. The Lefortovo 
district of Moscow still bears his name and 
Geneva’s Museum of the Swiss Abroad in 
the Château de Penthes devotes a room to 
his life. But François Le Fort was not alone: 
from the later 17th to late 19th century, an es-
timated 60’000 Swiss emigrated to Russia.

Some of EI’s successful
projects over the last
few years:

n

n

Olicorp: Current world leader for the 
power control of heaters used in the 
PET bottling industry, OLICORP is also 
developing a new type of injection ma-
chine to produce PET performs. 
MasComposites: Innovative ceramics 
and nano-structured materials for de-
manding applications where resistance 
to friction or specific physical properties 
are required. MC components are used 
in bearings, seals and industrial mecha-
nical parts. 

The Geneva Russian Church



Glocals is free and takes only a few mi-
nutes to join. The heart of the site is the 
Member Activities section, where any 
member can post an activity (skiing, 
dancing, wine-tasting, bowling or dis-
cussing ethno-botany, anyone??), and 
see which other members want to join. 
Other site features include Marketpla-
ce (apartments, goods, services, you 
name it), Forums (for exchanging tips 
on local life), and City Guide (with re-
views of local service providers and ve-
nues). The suggestions are as diverse 
as the members who make them – and, 
in Geneva, that can be diverse indeed.

Members, in fact, are the heart of Glo-
cals, says Nir Ofek, and growing all the 
time. The site began in Geneva in 2006, 
but has recently been extended to the 
rest of the country. In a few months, 
Zurich and Lausanne have brought in 
3000 new members each. “We depend 
on online advertising so we expanded 
out of Geneva to give more exposure 
to our advertisers,” explains Mr. Ofek. 

Corporate sponsors have taken no-
tice. Both UBS and Orange offer free 
public-information online guides (how 
to open a banking account in Switzer-
land, how to get a local mobile phone) 
through Glocals and offer special ser-
vices tailored to expats through the 
site. Now Glocals is working with the 
Swiss Chamber of Commerce and 
the Geneva Welcome Center to offer 
free seminars with experts on practical 
issues of living in Geneva. “We have 
been bombarded by emails, even from 
people who haven’t arrived in Geneva 
yet,” says Mr. Ofek. nIn
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Get a life – instantly!
Congratulations! You’ve landed a great new 
job in Geneva. Trouble is, you don’t know 
anyone. You need to find a place to live. You 
don’t speak French and you have a lot of 
questions about insurance, setting up a bank 
account, even getting the right mobile phone 
service. Plus, a long weekend’s coming up 
and you’d really like to find something to do… 
No problem, Glocals is here!

A Swiss-wide website with over 35,000 members (24,000 in Ge-
neva alone!) made up of young international professionals (25-
35) might be expected to generate sparks – and Glocals is no 
disappointment. 

“I get daily emails from people telling me that it has been a life-
saver for them,” says one of the founders, Nir Ofek, an Israeli who 
has lived in Geneva for over 10 years. “Moving to a new city is 
tough anywhere. With Glocals, boom!, you’re in contact with thou-
sands of other people who have similar interests and concerns.” www.glocals.com
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“With Glocals, boom!, you’re 
in contact with thousands of 
other people.”
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a cluster
ALP ICT brings ICT
companies together 
The Lake Geneva Region has some of 
the top R&D institutes in the world, some 
of the major ICT multinationals, a rapi-
dly developing cluster of ICT early-stage 
companies and a host of public entities, 
from incubators to tech-transfer offices, 
designed to assist them. Now, it has an 
organization to bring all these elements 
together: ALP ICT.

In 2008, the seven cantons of Western 
Switzerland set up ALP ICT, a platform to 
support and stimulate the development of 
start-ups, SMEs and research institutes in 
Information and Communication Technol-
gies (ICT). Led by the canton of Geneva, 
through its Office of Industrial Promotion 
(OPI), ALP ICT, is the latest in a series of 
collaborative efforts between the cantons. 
The other two are BioAlps, for the biotech 
industry, and Micronarc, for micro- and 
nano-technology. A third, to promote start-
ups in cleantech, is under development. “It 
makes sense for the cantons of Western 
Switzerand to collaborate, just as it makes 
sense for foreign investors to look at what 
we can offer together,” explains Daniel 
Loeffler, Director of the Geneva Econo-
mic Development Office. 

“Western Switzerland has start-ups and 
SMEs with the potential to go global,” says 
Didier Mesnier, Director of ALP ICT. “Our 
strategy is to focus on companies with the 
potential to deploy on the international level.”



We all know by now that climate change is a 
threat to the planet and to the global econo-
my, but is it also an investment opportunity? 
What about the energy crisis? Or the scarcity 
of clean water? Problems or opportunities? 
Well, both, according to JetFin, a Geneva-
based financial consulting company and 
organizer of professional conferences.To 
examine the strategies and risks involved in 
these new investment fields, JetFin is holding 
a specialized conference for investors and 
fund managers in Geneva in September. 

Green investing is not new, explains Pierre 
Lavaud, founder of JetFin. What has sud-
denly made “green” more topical is a change 
in perception due to volatile oil prices and the 
economic crisis. “In trying times, it is essenti-
al to have political backing,” says Mr. Lavaud. 
“The Obama Administration’s strong support 
of an independent energy strategy will have 
an impact on finance.” Another factor, he 
says, is the struggles of the automobile in-
dustry in the US: “If it is going to survive, it will 
survive green – it has no chance to stay like it 
is now.” A third is the growing acceptance of 
stricter controls of CO2 emissions. “The me-
chanisms of carbon-trading that will be put in 
place to counter climate change represent 
opportunities for smart investors who unders-
tand them,” he says. A fourth is the change in 
the perception of wind, geothermic and solar 
power as increasingly mainstream, as well as 
the need to replace aging infrastructure with 
environmentally sustainable technology. 

“Every bank, every asset manager will, soo-
ner or later, have products in the green field,” 
says Pierre Lavaud. n

Green Finance: exploring 
the risks and the returns
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JetFinGreen 2009

n

n

focuses on investment funds
in developing countries 
advises investors on strategy
and fund selection

www.jetfin.com/green2009

World Telecom is a trade fair where 
the most important global companies 
show their newest technology. It is 
also a high-level conference, the Fo-
rum, where the CEOs of those same 
companies debate with each other, 
ministers, industry regulators, stan-
dard-setters and the general public.

This year’s Forum should be most inte-
resting. In a period of economic crisis, 
ITU Secretary-General Hamadoun 
Touré reminds us that the ICT sector 
is “the powerhouse of the global eco-
nomy in terms of GDP”. “Investment in 
ICTs makes as much sense now,” he 
says, “as it did in building the physical 
infrastructure of roads and railways 
during the great depression of the 
1930s.»

Managing the downturn while pro-
viding a platform for new growth is 
the essence of the Forum program, 
says Bosco Fernandes, Forum 
Chairman. The subjects and spea-
kers have been chosen to explore the 
many challenges facing the industry, 

ITU World Telecom 09 returns to Geneva 
October 5-9 at the Palexpo conference 
and exhibition center, 10 minutes from the 
city center and within walking distance of 
Geneva International Airport.

How the digital economy can help
revive the global economy 
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these young companies begin relationships 
that may lead to open innovation deals with 
multinationals. “Open innovation gives a real 
dynamic for small companies,” Mr. Mesnier 
explains. “It encourages them to go ahead 
and it opens doors to business models that 
they may not have considered.” 

Multinationals based here also benefit from 
synergies with local players, he says. “The 
big ICT players implanted in Switzerland, like 
Google, Yahoo, HP and Logitech, are more 
and more interested in looking at local inno-
vation,” he says. 

Catalyst 
ALP ICT’s role is to be a “facilitator”, to bring 
all the players involved in ICT together to-
wards an end objective: creating a source of 
economic value for the entire region. To help 
start-ups connect with multinationals, ALP ICT 
sponsors their participation at industry events 
and assists them in meeting potential par-
tners and clients. 

Before each event, ALP ICT issues a “call” for 
projects across the seven cantons in Western 
Switzerland. “We contact all the universities, 
incubators and science parks and go through 
our data-base, and then we select projects on 
the basis of their promise,” he says. In Oc-
tober, the global ITC companies will be co-
ming to Geneva for ITU World Telecom 09. 
ALP ICT will be part of a major Lake Geneva 
Region stand including Swisscom, research 
institutes, start-ups and SMEs. 

“ALP ICT brought the theme ‘Green City’ that 
was picked up by the other participants,” says 
Didier Mesnier. “We will create a showcase 
to present projects on three themes: mobility, 
domotics and the environment. Among the pro-
jects we’ll be showing are drones that can de-
tect changes in ozone over traffic and networks 
of captors that can measure the difference in 
flow, temperature or pollution in water. n

from new investment and employment 
opportunities, technical change and 
new business models and environmen-
tal sustainability. The environmental is-
sue is a relatively new consideration in 
the ICT sector, but one that may soon 
prove determining, he says.

“The amount of power used in telecom 
networks – the electricity consumption 
of switches, radio stations for wireless, 
back office equipment, etc. - is bigger 
than used by some major cities,” says 
Mr. Fernandes. “This has a cost impact 
and an impact on our lives and is a fact 
that must be looked at. For the ITU, it 
is very important, especially in terms 
of emerging markets. This will be the 
chance to hear where the industry is 
going.” n

www.alpict.ch

A view of the Lake Geneva Region stand at ITU World Telecom 09

www.itu.int/WORLD2009



Whether you want to be physically present in Geneva and its region or simply wish to make Geneva’s busi-
ness advantages your own, we can assist you. We won’t leave you to your own devices and we have many 
years’ experience helping companies from all over the world. The Geneva Economic Development Office 
can provide you with support and guidance in all official and administrative matters. We will be pleased to 
assist you in the realization of your projects, with expertise in fiscal, legal, employment, infrastructure, or any 
other questions you may have. Appropriate contacts can be made with local banks, auditing and accounting 
firms, notaries, lawyers, relocation companies and other advisors. Initial contacts will also be provided with 
industry specialists, research entities and multinationals in Geneva and elsewhere.

Please visit our website  www.whygeneva.ch for information on all aspects and advantages of working 
with, in and from Geneva. To speak about your plans and our help, do not hesitate to contact us directly 
at the following addresses: 

Main Office, Geneva Economic Development Office
Rue des Battoirs 7 • P.O. Box 740 • CH-1211 Geneva 4 • Switzerland
Email: promotion@etat.ge.ch • Website: www.whygeneva.ch • www.ge.ch
Phone: +41 22 388 34 34 • Fax: +41 22 388 31 99

Contacts for countries and regions:
China
Lan Qin • Rue des Battoirs 7 • P.O. Box 740 • CH-1211 Geneva 4 • Switzerland 
Phone: +41 78 888 98 36 • Fax: +41 22 388 31 99 • Email: genevaCHINAoffice@gmail.com

Eastern Europe & CIS
Peter Gollnow • Ch. des Pluviers 8 • CH-1228 Plan-les-Ouates • Switzerland
Phone: +41 22 794 26 43 • Fax: +41 22 794 26 38 • Mobile: +49 172 85 261 15
Email: genevaEASTERNEUROPEoffice@gmail.com

France and Belgium
Albert Suissa • Rue Jean Bleuzen 51 • Vanves (Paris area) • F- 92170 • France
Phone: +33 1 46 42 42 30 • Fax: +33 1 46 42 42 30 • Mobile: +33 6 84 64 58 36
Email France: genevaFRANCEoffice@attractis.com • Email Belgium: genevaBELGIUMoffice@attractis.com

Germany
Baden-Würtemberg, Bayern, Hessen, Nordrhein-Westfalen, Rheinland-Pfalz, Saarland, Thüringen
Dieter Muernseer • Menzinger Str. 130 • D-80997 Munich • Germany
Phone: +49 89 81 19 605 • Fax: +49 89 81 11 305 • Mobile: +49 171 47 655 44
Email: genevaGERMANYoffice@gmail.com
Berlin, Brandenburg, Bremen, Hamburg, Mecklenburg-Vorpommern, Niedersachsen,
Sachsen,Sachsen-Anhalt, Schleswig-Holstein
Peter Gollnow • Ch. des Pluviers 8 • CH-1228 Plan-les-Ouates • Switzerland
Phone: +41 22 794 26 43 • Fax: +41 22 794 26 38 • Mobile: +49 172 85 261 15
Email: genevaGERMANYoffice@gmail.com

India
Ajay Malik • Rue des Battoirs 7 • P.O. Box 740 • CH-1211 Geneva 4 • Switzerland
Phone: +41 79 549 39 60 • Mobile: +91 98 99 7 45 40 8 (India)  • Email:genevaINDIAoffice@gmail.com

Japan
Charles Ochsner • CH Project Management • Tokyo 100-0014 • Japan
Phone: +81 3 3503 4007 • Fax: +81 3 3503 4077 • Email: charles.ochsner@psplaw.jp

North America (USA and Canada)
Stephen Cain • P.O. Box 3000 # 198 • Georgetown • Texas 78627 • USA
Phone: +1 512 697 9540 • Fax: +1 512 686 57 84 • Mobile:+1 512 635 6195 
Email: genevaUSoffice@aol.com

United Kingdom
Emma Parsons • 67 Islip Road • North Oxford, OX2 7SP • UK
Phone: +44 (0)7818 09 52 33 • Email: genevaUKoffice@googlemail.com

Department of Economy and Health
Geneva Economic Development Office
R. des Battoirs 7 • P.O.Box 740 • CH-1211 Geneva 4 • Switzerland
Phone + 41 22 388 34 34 • Fax + 41 22 388 31 99 • promotion@etat.ge.ch
www.ge.ch • www.whygeneva.ch


